
Your place to get 
healthy 

T2X as a Hybrid Social Media Platform 



WHAT IS T2X? 
Site description and partner 
information 
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T2X PARTNERS 
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Founding Partners and Providers of Ongoing Support 

Most Recent Award 
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Partners COLLABORATION 
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Collaborators with Existing Agreements 

Other Collaborators/Interested Parties: 
• AltaMed 
• California Immunization Coalition 
• Children’s Physicians Medical Group 
• California Immunization Coalition 
• Haven a program of the Western Justice Center (bullying) 
• Project U (sexual health) 
• Teens Health 
• United Healthcare 

 
 



HEALTH TOOLS 
Mobile and web tools 
addressing a variety of health 
and wellness topics 
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AVAILABLE CAMPAIGNS 
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iQuit Program 

Stop Bullying Rethink Your Drink 

Whooping Cough 

STDs Take Control 

Depression Adolescent Well Care 

Campaigns are shorter and focus on education 
 
Programs are longer and focus on behavior change 

AVAILABLE PROGRAMS 

Meningitis Flu/Antiobiotics 

Talk ing t o  Your  D oct or  
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LIBRARY & DELIVERY OPTIONS 
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Campaign/Program Keyword Browser Mobile App Text 
Messaging 

Email 

Adolescent Well Care wellcare    

Depression depression    

Flu/Antibiotic Awareness flu   

Meningitis meningitis    

Rethink Your Drink drink    

STDs std    

Stop Bullying bullying    

Take Control takecontrol    

Talking to Your Doctor doctalk    

Whooping Cough cough    

iQuit Program  
(6 week smoking cessation) 

nomore   
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CAMPAIGN START PAGES 
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http://t2x.me/takecontrol 

To learn more about any campaign 
connect to T2X using the campaign keyword 

Visitors will be able to: 
• View branded campaign info 
• Enroll in the campaign and select delivery method(s) 
• Learn more about the campaign topic 
• Explore other campaigns and programs 
• Browse and search all learning resources 

 



An overview of the Take 
Control Campaign in T2X 

HEALTH 
CAMPAIGN 
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BRIEF: Provide teens with important  
information about whooping cough, meningitis 
and HPV and the available vaccines.  

AUDIENCE: Any teen member of T2X 
 
WEB: 
Length: 10 steps (about an hour) 
Elements: pre/post questions, polls, videos, 
interactive learning exercises, contests, articles what do you  
thinks 
 
MOBILE APP:  
- mobile registration 
- lasts 7 days with 2 sets of messages per day 
- pre/post questions, tips, mobile activities, assessment 
- calls to explore more online 

TEXT MESSAGING: 
- sign up directly from a mobile phone using text messaging 
- lasts 7 days with 2 sets of messages per day 
- pre/post questions, tips, mobile activities, assessment 
- calls to explore more online 

 

CASE STUDY TAKE CONTROL 
Web + mobile app + text messaging solution 

11 
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Start Page: t2x.me/takecharge 
with branding and enrollment options 
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Learn more about the campaign topic 
and browse resources in both 
desktop and mobile browsers 
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CAMPAIGN MARKETING 
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Take Control campaign 
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• Partnership with TAPI & Arizona Department  of 
Health Services  

• Focus  on w hooping cough, meningit is & hpv 
• Custom pages  at  ht tp://t2 x.me/takecontrol 
• Collect ion of social learning act ivit ies  and text  

messages  
• Available for the following plat forms:  

• Text  messaging (SMS) 
• Mobile App 
• Browser 
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Delivery option 1  
DESKTOP BROWSER 

1 6  
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Delivery option 2  
TEXT MESSAGING (SMS) 
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Delivery option 3  
MOBILE APP 

2 0  
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M obile Campaign Act ivit ies 
 
• Interact ive Learning Module (below) 
• Video (right) 



D el iver ing Take Cont ro l  over  
Social  N et w orks (Facebook, 
Tw it t er  and Inst agram ) 

SOCIAL 
networks 
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UNDERSTANDING THE LINGO 

24 

Social Media is the content you upload and 
share – blog, video, slideshow, podcast, article, 
image, etc. Social media tends to be a one-to-
many communication method. 

A Social Network is the online network that 
you upload social media to – Facebook, 
Twitter, Instagram, YouTube, Google+, Pinterest, 
etc.  
Social networking is capable of both one-to-many 
and one-to-one communication. 
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SOCIAL NETWORKS 
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Latest Numbers (Mar 2015) 
• Facebook 1.23 billion 
• Twitter 651 million accounts (288 million account) 
• Instagram over 300 million 

 
25 
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DEVELOP A STRATEGY 
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Scenario 
FIND & SHARE NEW MOVIE ACROSS NETWORKS 
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1. A YouTube channel you are following posts a great 
new video about teens and HPV 

2. You like the video to deepen the connection 
between you and the video creator (this helps the 
video creator) 

3. You then re-post the video in T2X adding keywords 
and indicating where the video should appear 

4. You then tell T2X to automatically publish the video 
to the TakeControl Facebook page, Twitter account 
and Instagram Account 

5. In less than 10 minutes, you have added the new 
video across the TakeControl network 

30 



PAGE www.t2x.me 

Find Video 
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Post in T2x & other networks 
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STEP 1: Copy YouTube link to re-post 
in T2X 

32 
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Post in T2x & other networks 
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STEP 2: Share in T2X 

33 

STEP 3: Have T2X automatically post 
to Facebook, Twitter and Instagram 
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View in networks 

3 4  34 



Campaign Metrics 

MEASURE 
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CAMPAIGN DASHBOARD 
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T2X MORE INFO 
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To download a copy of this presentation 
and other supporting resources: 

www.t2x.me/iclac 
 

Contact Info: 
www.t2x.me |  michael@t2x.me 
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